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B.Com. (Part-IIT) Examination
BUSINESS WITH WWW

{(Computer Management)

Time : Threc Hours]

N.B. -

{1} Solve All questions,
{2) All questions carry equal marks.

AU-1485

[Maximum Marks : 70

1. What is e-commerce 7 Distinguish between e-commerce practices V/s traditional practices. .14

OR

Explain the definition of e-commerce and types of B2B and B2C in e-commerce. 14

2. What is e-mail ? Explain the procedure of opening e-mail account in internet. 14
OR

What is e-payment ? Describe the functioning of debit and credit cards in online shopping. 14

3. (@
(b)
(©)

(d)
{e)
]
4. (a)
{b)
(c)

(4
(e)
H

Why internet security is essential in e-commetce ?

Why digital signature is important in e-commerce transactions ?

Explain concept of direct marketing in e-commerce.
OR

Explain concept of one-lo-one marketing,

Explain the concept ‘internet domain.”

Explain issues in e-marketing.

Explain traditional V/s e-banking.

Explain the advantages of c-trading.

Explain the impact of ¢-trading on financial organizations. -

OR
Explain trading V/s e-trading.
Explain the importance of e-trading.
Explain the impact of e-trading on intermediaries.
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Write the online ratbway ticket booking procedure.

Explain the future of e-commerce in India.

Write the online booking procedure of hotel room.

OR
Write the onlinge airlines tickct booking procedure.
Lxplain the problems of c-commerce in India.
Write the online movic ticket booking procedure.
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AU-1485
B.Com. (Part-III) Examination
BUSINESS WITH WwWW
(Computer Management)
Time : Three Hours] [Maximum Marks : 70
(FUdt AnEw)

qE - (1) 8 9T .
(2) ¥ TEAAT ¥NIT O R
1. T omd U @ ¢ F-wmd ar faey arufRe o arfie v wwsw w00 14

fofar
it wrEn e wed. -HEEY BB AT B2C WL dune A 14
2. A9 WU & ? gediedd -0 @l Juswrdl gfhdw wme w 14
_ far
9T WIS e ! AR @il mg gl sy #fer w1 A e gl e &
14
3. () A" wa el A T @l wg 7 5
(€) $7md amErad ffYea Rrdwodl qewmear & @@ ¢ 5
(F) 3-Fmd AHE Direct Marketing” ! §#eqa1 T H, 4
' T
(S) One-to-onc HRIETHTR HHeuAT T, 5
(3) Intemet Domain & H&HedT. 5
(F)} e-markeung =T TAHT T & 4
4, () Yo d@fE@T fawg ddfEr TR ww T w 5
(§) I-sH@IOS HIEY WEE 5
(F) =g Ada demiar AT TAR TST A 4
foar
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(®) @ ey f-mmy add wiE T F.
(3) I-WWMTA AEE T B
(W) §-<UMICET AegE(ay I YU T FA
5. () dtAeda Yee-fde g ofkm R
(@) A TwmE 3 wfds 'mE F0
(F) IATRA BT TH=r ghemdr gfww fe
e
@) daemda fmer R g afRe Rren
() O {-Fmd=ar gEEn wns #
(%) fewmw si=arda foele T ofFm wse &
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AU-1485
B.Com. (Part-11I) Examination
BUSINESS WITH WWW
(Computer Management)
Time : Three Hours] ’ [Maximum Marks : 70

(=t wreaw)
AT = (1) G4 v wT
(2) ooft ge=l & % waE £
1. %wimd § 3m ww §EAET ¥ 7 $-FWH WUR AW UTTUE WM W Hdl EEC

e 14
' FaET

3w uRem wme wee Lemiwd & B2B sl R2C TR e AR ) 14

2. %% g9 & ? gt W f-Ad @mar a0 ufEar wmme #fem 14
FeET

T w2 7 WAEHA el § e v e wd o wefuad eme @fwg

14

3.0 () F A Tl Y @ Evae o7 5

() d-pind ergg B fafyed Rrdac 1 sawmsar =31 8 7

@ Z-wind ¥ Dircct marketing” 3 d#c097 THoT FIY | 4
HLGT

(8) One-to-onc THIET # FHey4l Tpe Ffng | 5

(% Internct Domain T8 HdcadT ¥ FIQ | 5

(F) ‘e-marketing’ @7 THATG TS AT ) 4

4. () doomig Ien aqm §-IfET wse AR 5

@ §-awmr F |Aw Ese @ifen | 5

F $-ammr = fefly g g gRaEe dfm w8 wgse wfwy 4
I
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(3) @X 915 = H ¥e sz @fg |

(%) TR W ARE TS WG|

W) FTamr @ AR e T B oww A
5. @ AT W fewe gfenm @ ofem fafew

(@ 9w F f-aigd a0 wfdwr wwse &Y

(®) A Fred w8 g A gfrw FRen

AT

siAded sard e fewe gfem wwA A whhm R
T ¥ I-Fmd o oy ' #Rm |
R feme & simemds afFn & yfFm = #Afwg )

CRCRC
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