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B.Com. (Part-IID f,xrmioation
ESSENTIALS OF I.COMMERCE

Time : Thrce llours] [MaximuD Marks : 70

Note:-(1)
(2)

Solve rll questions.

All questions carry equal marks.

l. (a) Explain'Credit Card'

O) Differentiar€ e-cornmerce practices and traditional

busincss practices. 5

(c) Explain tlte concept ofB2C. 4

OR

(d) Explain'Smart Card'. 5

(e) Explain the benefits of e-commerce to Consumers.

5

(f) Explain thc concept ofB2B. 4

)
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2. Explain the consumeN shopping procedrue on Oe intemet
indetail. 14

OR

F,xplain the conccpt of'Global Markc't'. Explain the s!'ateg/
oftraditional departmental stotes. 14

3. (a) Explain the characteristics of supplier-oriented
matkegJace. 5

(b) Explain Just-in-time dclivery in B2B. 5

(c) Explain the concepl of intermcdiary oricntcd
marketplace. 4

OR

(d) Explain inlcmer bascd EDI 5

(e) Explain the concepl of buyer-oriented marketplace.
5

(f) Explain marketing issues in B2B. 1

4. (a) Explain applications ofinternct. (any five) 5

(b) Explain the concept of 'Government-to-Business'.
5

(c) Explain the private sector interlace in e-govemance.
4

OR
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(d) Explain the concept of'Citizen-to-Govemmenf. 5

(e) Explain the conccpt of 'Business-to-Govemment'

f

(0 Explain thc benefits ofEDI in e-govemance. 4

5. Explain the'Media model' and 'Made-to-order modcl'in
dctail. 1.1

OR

Explain the 'Retail model' and 'Do-i!1'oursclf model' in
detail. 14

(r<re vrar)

{-*<r :-(l ) 14 ss{ r}ssr.

(2) (d gl{iir irriTn gsr 3n;n.

(3T) +F3-. $rd' (Irc 6o 5

(E) T{cilrTd E:iqt a t-+H qfrs $am arr: FTI

5

(F) B2c S sr.qfl .r's. ffi I

friqT
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2

(s) 'emd +rd' +ve +a 5

(q) {-siqd i nra+mr m srq? qF. +-{T. s

(c) B2B fr {fiEcir (qE srr. 4

ffiz <5< Trc{r* ct& qhqr {hmtqit HF.
FQ. 14

ft-qr

trmR6 qqTrqem' d6?T{T gEz m'n erfu q{[aFrd

fu{r,ffq qffi qtRirir rcse fir. t4

(s) 5raonrufu5c q.qRqrff aRF?n rsr. Fir.
5

(s) B2B q#m 'Just-ir-time delivery'(sF. s\T 5

(+) .ta<eft5<+ qrqnq:fr ffitrfl H€ F{r 4

friqr

(s) irrir fl?nfod EDI Hoc . 5

(<) 'etffig< qrqRqH $r"T{r Fqs. +n.
5

(s) B2B qfi-m Marketing issues (q5. $-(r. 4

l
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4. (q) izrirt 3.]rit r Hor d{t (ffiff vra) 5

(<) Govemment-to-Business (i+-FtFIT Tgsa 6tI. 5

(F) cTqtft +fllT e-governtrce qfia ftqk eoaslr. 4

Aisr

(s) 'Cirizen-to-Govemment.' {6FF Tq6a s-{T. 5

(E) 'Business-ro-GoverD[rent.' (F.[FTT * * 
,

(v) E-govemance qA EDt i srq? siTL 4

5. 'Media -o6s1 qlFI 'Made-to-order model' {'f{€ii(gi
lgtr-f 6fl. 14

ffiqr

'Retail model' FI Do-it-yourself model qfrwG Hq
6(I. 14

(H mar)
q-{-{r :-(l) r* sri qwsq+ ? r

(2) {fr Fril i d+ sqn ? r

l. (q) SB. +rd' ecr dfrq r 5

(s) crffi+ Effi 3,t{ {-sH i i-s 1qEz qafqc 
r

5

(6) B2c d r* eaa dfrq r 4
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)

(s) 'm/ +d' e"z d&q r 5

(E) t-Eiqd * cq"n-{iT$ e1 crq 6}i{ri erq wua
frflq r 5

(i) B2B d e-f,r rqr. frfri r 4

Tcei-ffr d.{ irrir qc qtre<r1 qri fr sfrqr
;qrc alfri 1 t4

3IgFII

'i4cs srdR' {6 qsr tq"-. +lftrq 3rt{ q{qfird
EaTFffq qrsrt q1 ;{f{il{r, soz +lliq r t4

( q ) f.qzlemq5F c-qm zrc dl ?ircrnrc zmr dcoq r

5

(e) B2B t 'Just-in-time delivery't{trZ dfcq r 5

(+) 'Cr+ft+eg< srqRerd' q6 cs-r tqsa ffiq r

4

3TT{I

(s) Intemet based EDI (qE +lfrq | 5

is1 -iiran:rf\qa dFTrcetrl qF qr- acsr ffiq r

5

(s) B2B i markering issues HEz dIi\ r 4

l
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4 (u) <rria i s{fra Hfc +Tiq r (+{ .ff +{)s

(e) Govemment-to-Busitress qE {rlr rqra 61frq I 
_
J

(+) ft "fl *+ E,I {-r€t{r i ojiiqfs tI,.. +lBc r

3T'FII

(s) 'Citizen-to-Govemment' r[E (.f,r RFc siBC | 5

(E) 'Business-to-Governmcnt' rr€ €rr rqra +1Rq r

5

(m) t-,r"r{< } EDI a mr'{ e€ dftrq | 4

'Media model' *{ 'Made-to-order modol' BF'IIY{E
FrF. frffu | 14

JII.II

5

'Retail model' 3ik
rqEc dfqc I

'Do-it-yourself model lc<Tq4s
l'1
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