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AR-1111

B.Com. (Part-III) Examination
ESSENTIALS OF E-COMMERCE
Time : Three Hours] [Maximum Marks : 70

Note :— (1) Solve all questions.

(2) All questions carry cqual marks.

I.  (a) Explain 'Credit Card'. 5

(b) Differentiate e-commerce practices and traditional

business practices. _ 5

(c) Explain the concept of B2C. 4
OR

(d) Explain 'Smart Card'. 5

() Explain the benefits of e-commerce to Consumers.

5
(f) Explain the concept of B2B. 4
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2. Explamn the consumers shopping procedure on the internet
in detail. 14
OR
Explain the concept of 'Global Market'. Explain the strategy
of traditional departmental stores. 14
3. (a) Explain the characteristics of supplier-oriented
marketplace. S
(b) Explain Just-in-time delivery in B2B. 5
(¢) Explain the concept of intermediary oriented
marketplace. _ 4
OR
(d) Explain internet based EDI. 5
{(e) Explain the concept of buyer-oriented marketplace.
5
(f) Explain marketing issues in B2B. 4
4. (a) Explain applications of internet. (any five) 5
(b) Explain the concept of ‘Government-to-Business'.
5
(¢) Explain the private sector interface in e-governance.
4
OR
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(d) Explain the concept of ‘Citizen-to-Government'.

(e) Explain the concept of 'Business-to-Government'.
5

()  Explain the benefits of EDI in e-governance. 4

Explain the 'Media model' and 'Made-to-order model’ in
detail. 14

OR

Explain the 'Retail model’ and 'Do-it-yourself model' in
detail. 14

(WOt W)
AT —(1) |3 Yo Hisan

(2) &4 yoeAiAr WA W mRa.

1. (%) #fge w1 e =@ 5

(3) TG FE 9 -HHE AEW FlE e W,

5

(%) B2C ¥ #Hheqd] T & 4
T
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(8) W FH1S T H 5
(g) E-hIHE o USRI BIUINL HESG ST FI S
(3) B2B & €FeydT T & 4

2. FXAT FEA MedArdl @id uEkm wfanary wgee
EZ4) 14

fFar

Wi ATl §HeuaT ST S0 iU gRyRd
fasmfy siger=l =g o &AL 14

3. (%) qReerrifE seruedr Ame wwe w3

Ln

LN

(7)) B2B =€id Just-in-time delivery TS &1,

(%) FomentygE SERUEE §FeuAl e w4

fFar
(8) 4T3z wwf@ EDI ¥95¢ &0 5

(3) ‘@xderiyge SORUSdl HEeUd] T .

5
(%) B2B #ld Marketing issues ¥T¢ F41. 4
VYRK—4979 4 (Contd.)

http://www.sgbauonline.com


http://www.sgbauonline.com
http://www.sgbauonline.com

http://www.sgbauonline.com

4. (%) szed IuE wee FwRL(FOQED AE) S
() Government-to-Business §Fv447 T FU. 5

() @i &34  e-governance HHle 3dslg euse

F. | 4
faar

(3) 'Citizen-to-Government.' 6941 T8 FU. 5

() 'Business-to-Government.' §hed=T T FI1.

5

(%) E-governance ®& EDI ¥ %@ @ 4

5. 'Media model' 3170 'Made-to-order model &iFwaTyul

L3 L XAl 14
f&ar

'Retail model’ 311 "Do-it-yourself model’ afdaiwr @ee

FH 14

(R=r - wremm)

I —(1) weft ysq HEwus # |

) #ft gwal & sfF wgEF |

1. (%) $fse =+ wwe Ay 5
(@) wRuiE s A T-FEd F 9 wwe Ffg
5
() B2C % w1 T FT | 4
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(3) =@ FZ' TEEZ AN

y

(z) Z-wmd 3 ImfEgRl ) U EHAT de F

Caii el 5
() B2B # @31 e R 4

I9ETE] TR EERAT oy wiEgd wva # oyl
Tque BT | 14
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i
o

a4t

T4 T g8 §W0 e ANy I TRWRaG
faurfiz wise =1 =gevaAr Tyse iU 14

3. (¥) RESRTREE SeTeesd B fEEard Fuse S |

J

T

(8) B2B¥H 'Just-in-time delivery' ¥5T F1R70 |

() REfige aemerd’ 98 491 wose &R |
4

HFaT
(%) Internet based EDI &2 =¥ | 5

(3) errbme aareed’ 98 H31 e #Rm )

3

(%) B2B # marketing issues ¥ H1HU | 4
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4, (%) ST@e F IwW@m e AR (@E s atEn)s

(&) Government-to-Business 48 ¥ T HITAY |
5

%) Frefl & @1 dorEd H osigwia e wiRng
4

HIET
(3) 'Citizen-to-Government' & 91 &eC SINT | 5

(Z) 'Business-to-Government' %8 §31 T8¢ HINC |

5

() 3-meei-w ® EDI & oM T SIQ) 4

5. 'Media model' 3T 'Made-to-order model' =Ry
TS HINT | 14

AGET

'Retail model' 31X 'Do-it-yourself model' %’.‘-Ff‘:ﬂ?@f”\?i
TS I | 14
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