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(3) EDI & @ eme $iRa | 5 AP-166
(3) Supplier Oriented Market Place 7 auist R |
5 B.Com. (Part-11I) Examination
ESSENTIALS OF E-COMMERCE
(%) se@e & @9 v ARE 4
. _ Time : Three Hours] [Maximum Marks : 70
4. (#) Cg® ¥ ward i WEW g TEE ARAT
5 Note :—(1) Solve ALL guestions.
(@) Soreteg w1 o ware 5 (2) All questions carry equal marks.
N . ) e 1. ! at is E- e ?
(F) T A Interactive Service Model T5¢ FiliS | (@) What is E-Commerce .
4 (b) Distinguish between E~-Commerce and Traditional
business, ' 5
HEFT
, {¢) What is Credit Card ? 4
(8) Gb & wm Tz 5
OR
@) == & SEw W SR 5
_ (d) What is Smart Card 7 5
(W) Citizen to Government &1 3% FaTEd | 3 R
. {e) Explain limitations of e-commerce, 5
5. Media model 41 Made-to-order model fa%ga =9 # 6 Exolain on 4
SR | 14 1 LXpiain enime payment systems.
2. Explain the concept of online Banking. Explain advantages
hiehll and disadvantages of online Banking. 14
Do-it-yourself model, Emerging hybrid model 1gq
N . . OR
Retail model Bje &9 & wme AR 14
Describe consumer's shopping procedure on the Internet.
14
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3. (a) Application of EDL 5 (Reedt )
(b) Explain the concept of B,b. 5 g (1) ' we s ¥
(c) What is online marketing ? 4 @ @ g F AF W gl
oRt 1. (F) T w owd s 5
_ ) (@) woufts #twd @ dwmE Al A Ow E
(d) What are the benefits of EDI ? _ 5 5 5
(¢) Explain the supplier Oriented Market Place. 5 (%) Credit Card & g FarEy | 4
(f)y What are the advantages of Internet ? 4 HergT
4. (a) Whatis C.g? Explain with suitable example. 35 (8) Smart Card %1 Fd wEEd | 5
(b) What is e-governance ? 5 (z) §wimd 3wl T e | 5
(c) Explain the interactive service model in e-governances. %) Online payment systems ¥ FI3 | 4

4 2. Online Banking 1 deheds1 T #id | Online Banking
F o A wr T wiE | 14
OR HEqT
(d) Explain the importance of G,b. 5 fzxdqT T TEE W & & ufem @ auE
{e) Explain the objective of e-governances. 5 I | 14
() Whatis Citizen to Government ? 4
: . : . i DI & & wme Fey S
5. Explain Media model and Made-to-order model in detail. - 3. (u) EDI 1 ?
14 (@) B,b 71 ¥ T I | 5
OR (F) stqerds wome w1 o S 4
Explain, Do-it-yourself model, Emerging hybrid model EEEl
and Retail model. 14
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(AT HTE)
I —(1) W& g @san
(2) ¥ YEAET WA O e

1. (31) &-Fmd = w7 | 5

@) W Fd 3 -FWE o Ahd T TS

Lt | 5

(%) Credit Card v &™ ? A 4
far |

(3) Smart Card %™ 7 ? 5

(z) $vmd=m =gl we FU 7 5

(%) Online payment systems T95¢ . 4

2. Online Banking ¥ ¥#ewT ¥5¢ %31, Online Banking

¥ WES § qIe TST & 14

frar

geTAT 9% WeR=H Giel yRdY guid @, 14

3. (%) EDIY =#® fmr | 5

@) (B,b) =Ha@ § UIUEATE WHECTAT THE FA

5

(%) Online marketing 7801 &1 ? 4
Fear
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(3) EDI & SWW T F. 5
(%) Supplier Oriented Market Place ¥ guiq .

5
(%) de@T W @9 40, 4

4, () C,g =0 1 ! TRV Hgw TE FA. S

(@) $redw v Y 7 5

(7) &g wde Interhetive Service Model #75

w1, 4
ar

(8) G,b ¥ wevd wWee WU | 5

(z) dred= ¥ Ru W FW

(%) Citizen to Government TEUS P 7 4

5. -Media model #ft1 Made-to-order model @& e

L. 14
Far

Do-it-yourself model, Emerging hybrid model 3o Retail

model #REwT TsT FU. 14
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