
*'t 	4 3-t-dms-,d1-, fkwEr-9-  
A-144 I 

3 
ftd-Tur 	l f)-111 	3f-t-DIT f'4R # 	 

14 

3Tz14T 

3t-d-ce-risz,zr fir 	•+-°f-4. 	31:ffTmE,Tzr 
fir 4 er4 	fk-d-Tr -Tw37 	.9- 11-rft-d 	- 4 a-r-4 

-q-qf 407I 	 14  

AP-162 

B.Com. (Part—III) Examination 

INTERNATIONAL MARKETING 

(Marketing) 

Time : Three Hours] 	 [Maximum Marks : 70 

Note :— (1) Solve All questions. 

(2) Each question carries equal marks. 

1. Define International Marketing. Explain its nature and 
significance. 

14 

OR 

Explain in detail the classification of International Marketing 
Environment. 

14 

Explain Product design. 	 4 

Describe the significance of Label. 	 4 

Elaborate the criteria for export packing. 	3 

Define after sales service. 	 3 

OR 

(c) Describe the need of branding. 	 4 

(0 Elaborate Product Life Cycle. 	 4 
UWO-42283 	 8 	 175 

	
UWO-42283 	 1 	 (Contd.) 

http://www.sgbauonline.com

http://www.sgbauonline.com

http://www.sgbauonline.com
http://www.sgbauonline.com


4. (a) Discuss the advantages of International Sales 

Promotion. 	 4 

(b) Describe the key areas of International Advertising 

Design. 	 4 

(c) Explain the role of Sales Literature in International 

Promotion. 	 3 

(d) Explain the advantages of International Advertising 
3 to consumers. 

(g) Explain the advantages of Product Standardization. 
3 

(-) *"}Td f 	r ttRur fi iT favg 41Nq 3 

3.71-4T 

(h) Describe Product Adaptation. 	 3 	 (q) T4T-4fraT milTru fkai-Tur -9----41:0-  vzrts-E 41-FA-4 1 4 

3. 	(a) Explain Tender Price. 	 4 	 (z5) Tr-o-r- 	'''rl=ru --titz r''rr'A-  i 	 4 

(b) Elaborate Break Even Price. 	 4 	 (11. ) 3ta-C(11S.;nit  [ cl-1:M-  Or (Quotation) Tuilz *11:4 I 

(c) Describe 'Below the Market Price Policy' 	3 	
3 

(d) Explain the importance of Pricing Policy. 	3 	 () at-dTus- Rr*2r-q-d-  ch 34T1ftU 	 ti.6.4, 

OR 	
6101v, 1 	 3 

(e) Describe Cost-plus method of pricing. 	4 	 4. (3T) at-d-tu(s-P, r fa--P4 TE4t1-ff 	Mil) ofti-(41 	I 	 m'rrA7  
4 

(f) Explain Skimming Price. 	 4 
0. ) ataTTPStji ,311 tIcl 	Ito-1 t 1:1-Vdcgrf 	( 

(g) Elaborate International Price Quotation. 	3 	 - Ert-E .4'fk 1 	 4 

(h) Narrate the factors influencing International Price. (T) *Tut--4 l'.4tT9-  i firer (Literature) cl 
3 	

ilftrwr .-truE• . tf7 1 	 3 

(Z. ) Vf-6-- I-  * ift" # 34--d-cm-a"r ulOtIcl 	tbTT 

TcPs7 	12tf'' --4 I 	 3 

3TIERT 

(q)si-d-Tugrtz  r ,inoct 4t 	Wilt; (7rts6 	rrA-  1 
4 

(EF) cti c-1 4 Ici ft -PT 4.1 311-17/1TM TEFE 	fftq I 	4 

(TF)tdTtlistA11 -Etatf 	-arrfr fog m`fift -4I 	3 

OR 
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(e) 

 

(f) 

(g) 

(h)  

.(1k0-1 

14 

("ft--4r TIMIRT) 

:---(1)4 	9. 	 .1tD7 

(2) #9.fr 	-ff'f 	14-11.-1 g• 

1. 3i--aTTrist/4 ftcpTra 	iftimsrr 	 .cr)i 
U2Ti 	PiTsZ 	I 

aTzr4T 

3fa PR,s1-4 	TIZA-“IT 4)1 ftcV. a1ff 	r a, tf"44 I 

14 

2. (3T) Tr 	 TquE 	 4 

(4) 9-- )iF (Label) TT  r 	Ez-  cr'r I 
	

4 

(T) fkafu #-41sza * 
	

3 

	

Lptr I d A-ar cbrl riftiTrrErr tr-PA I 
	

3 

3T74-4T 

-N7.61T9- 	3Tracncil 	.rlfr44 .  I 
	

4 

(IT) 3cHI 	(Product) ,ficil -us!, 	4)1"1-F44 I 	4 

(Tr) 3cy 	1q 	 tz-  •Iti -4 I 	3 

(g) .304 ► q   (Adaptation) 	.cff4.4 I 	3 

3. (31) fir 	 4 

(q. ) 	 1=1,c74 	'‘Drf-,-'14I 	 4 

gwwT 	 # Tff 	OTTr PIEZ cbflf 

3 

UWO -42283 	 6 

Explain the features of International Advertisement. 

4 

Elaborate the need of Personal Selling. 4 

Describe the scope of International Promotion. 3 

Discuss the advantages of International Advertising 
for Society. 	 3 

5. Explain the export procedure for International Distribution. 
in detail. 14 

OR 

Describe International Distribution and narrate the factors 

affecting amount of Investment in distribution process. 

14 

OTTO- 1T11)1117. ) 

-4T9-ffr :—(1) fd 3V-9-  ThcrT. 

(2) 	 9-vat9-r fl 4-119.  Jjul 

1. 	34-d--cTrIql-a ftiTu-ra-r-41 cql(0/41 eh t 1 a c—ar--  k-at•LI iT 
ct)<1. 	 14 

-War 

3Tf-d-ct--rEz;ta fdi-ruia LiqfcRuil 	f 	arff- Tur 	 
4)(1. 

14 
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2. 	(3T) qtil 	-Eftsz chu. 	 4 

(A. ) ltd -T (Label) 	1:1-6-c-4 PIET et)u. 	 4 

fk 	edis-611 	Tcrls-a.  cu. 	 3 

.ftTzr "-`1idOt 	Fr. 	 3 

-i4; cu  

	

(-) 31-f-d-mis-Or 	cN1 	I 3iTrf4a.  

3 

4. 	(30 3T-rdTTIE4YT f4TEI-  ti d diFrr Lnp44/41 
4 

	

3aTUIgf:Rf 	 9I k 	Icilc1 1-16c-114 

	

4)(1. 	 4 

(.0 f4T-KT9t -cil 311-4c4-4-4-di Turts-E.  ft) j. 	 4 	 () 3T 	}T flcla9-11:10.  f4MEr ii cLii -cil.  (Literature) 

i-l-Pl'wr 	1:rks--6 (4,  i. 	 3 

(tF) 3c4t4 (Product) F4-a-9-  -dci, --Erts--  I,  i. 	4 
0‘) 1,116chi -al I ils-e14 3ri—d-cm---Er •=iific11. tb-1-4W TErtz.  

(Tr) 3c-Lii4 	4-ii moll 	tn-r0-  TcrE--d-  cmi. 	3 	 ct,  (1. 	 3 

() do-1K R-cier4cit (Adaptation) V=i 1s7 c1-)1. 	3 	 cu 

3. 	(3T) "ffd47TICZ.  i "e:Ils-6 (1.).1. 	 4 	 () 31-MTU1s4'1,ET Ai 	ucli 	*. lt.e..--z4 V:Psz chfl. 	4 

(A- ) tiii -c,  4.1 ire PT1Z ct)fl. 	 4 	 (1:5) cLictbid 	v41 -41 IRA 	clisE chtl. 	 4 

(() 'MIA 	RTffz.  111).4-1T call f 	tTF°T' 1=Ps6 ct) ti. 	 (IT) 4-rd--t--(Ts- rzr ti citf9- 1-c11 z-Errqr for4-  ct, i. 	3 

3 	 (0 w-imi -au Ts-814 31tUTTPT4,14 'ii 	01 -al I tl-) I 4-I 4 - -11 

(3') WPM-  fitTR-T err-- -qua- -1:rts--e ct, I. 	3 	 -ci -u ctm. 	 3 

..n 	
5. 31-f-d--(Tris--4'R  r %-R u11.0d1 fitrk err --Erts--d-  crm.14 

• 

CO ash -WITU ft.TIT-  trZtt TEFE ct)tl. 	4 	
r~r ai 

(rF) 1:T6-T WITd Eurtsz ct, i. 	 4 	
31-rdTTPTOT ft -TM PIET chu q 31-rd-TP CRulICNi 

JO 	1 ulc)C11 1D-Trfta.  cMu I I —Z4 I t,I C ct) 14 ml Tit .  ctm. 	14 

(T) 3fr-d-c(-Fgt zr i*Tr-d-  TO (Quotation) kLitZ eh (.1. 

3 
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