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5. Ay fwmer # Py i e ¥ e B.Com. (Part-I11) Examination
SR | 14 INTERNATIONAL MARKETING
TEr (Marketing)

AR IR ECTC I N g N g— TR
%amﬁﬁ%aﬁﬁ%wwﬁwﬁa?ﬂ%mﬁ
HZHhl Pt ggf iferg | 14 Note :—(1) Solve All questions.

(2) Each question carries equal marks.

Time : Three Hours] [Maximum Marks : 70

1. Define International Marketing. Explain its nature and

significance, 14
OR
Explain in detail the classification of International Marketing
Environment. 14
2. (a) Explain Product desi gn. 4
(b) Describe the significance of Label. 4
(c) Elaborate the criteria for export packing. 3
(d) Define after sales service. 3
OR
(¢) Describe the need of branding. 4
(® Elaborate Product Life Cycle. 4
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(g) Explain the advantages of Product Standardization.
3
(h) Describe Product Adaptation. 3
3. (a) Explain Tender Price. 4
(b) Elaborate Break Even Price. 4
(¢) Describe ‘Below the Market Price Policy’ 3
(d) Explain the importance of Pricing Policy. 3
OR
(e) Describe Cost-plus method of pricing. 4
(f) Explain Skimming Price. 4
(¢) Elaborate International Price Quotation. 3
(h) Narrate the factors influencing International Price.
3
4. (a) Discuss the advantages of International Sales
Promotion. 4
(b) Describe the key areas of International Advertising
Design. 4
(¢) Explain the role of Sales Literature in International
Promotion. 3
(d) - Explain the advantages of International Advertising
to consumers. 3
OR
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( W) ¢) Explain the features of International Advertisement.
&= ( P

T —(1) s 997 &1+ 4

) a4t yoY F IF gAE B (® Elaborate the need of Personal Selling. 4

L Sfaesdly fawE &) gRsor #9Rny UE IHH EEY (®) Describe the scope of International Promotion. 3

T AT T SN | 14 (h) Discuss the advantages of International Advertising

MEE]) for Society. 3

AL Ao ggfazor 7 forga wnffareor @Ry 5. Explain the export procedure for International Distribution,

14 in detail. 14
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3

3

Describe International Dji stribution and narrate the factors

(F) Frafd d3ses & Pray e DR

affecting amount of Investment in distribution process.
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