Time : Three Hours]

N.B. .- (1) Solve ALL guestions.
(2) All questions carry equal marks.
1 (a) Write the scopc of International Marketing.
(b) What is marketing environment ?
(c) How does International marketing differ from domestic marketing ?
(d) Explain the term Foreign Market Identification.
OR
(e) Explain the nature of International Marketing.
(f) Explain the external factors of an International Marketing Environment,
(2) Explainin short International Marketing Transaction.
(h) Explain the selection process of a foreign market.
2. (a) Write short note on product adaptation.
(b) What is product design ?
(¢) Define the term “Branding’
(d) State the importance of standardization.
OR
(e) Explain the product life cycle.
()  What is after sales service ?
(g) Explain the concept of packaging.
(h) Give the importance of Labelling.
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3. (a) Explain in detail various pricing processes and methods applied in International Marketing.
14
OR
(b) Explain the various factors influercing International Price. 14
4. (a) What are the important tvpes of [rade Fairs ? 4
(b) State the nature of International advertising. 4
(¢) Whatis sales literature ? 3
(d) State the role of personal sclling in international marketing. 3
OR
(¢) Explain the term “Exhibition”. 4
() Define International Advertising. 4
(g) What do you mean by the promotion of a product ? 3
(h) Discuss the rules regarding International advertising. 3
5. (a) Briefly explain the important stages in the procedure of export trade. What are the main
documents used in this process 7 14
OR '
(b) Define Sales Agent. Write the procedure of selection and appointment of forcign sales agent.
14
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