
B.Com. (Part-IU) Exadtination

IN'TERNATIONAL MARKETING

Time : Thee Ilours]

N.B. :- (l) Solve ALL questions.

(2) All questions carry equal marks.

Wdte the scopc oflntcmational Marketing.

What is markering environme ?

How does lntemational marketing differ from domestic mark€ting ?

F-xplain thc term Foreign Market ldentilication.

OR

Explain thc nature oflilemational Ma*eting.

Explain the cxtemal factors ofan Intemational Marketing Environment.

Lxplain in short I emational Markcting Transaction.

Explain the selection process ofa foreign market.

Writc shoft note on product adaptation.

What is product design ?

Definc the term 'Branding'

State thc importance of standardization.

OR

llxplain the product life cycle.

What is aftcr sales service ?

Explain the concept of packaging.

cive the importance oflabelling.
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3. (a)

(b)

4. (a)

(b)

(")

(d)
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G)

(h)

(a)

(e)

Explain in detail various pricing proccsses aod methods applied in lntemational Marketing.

l4
.oR

Explain thc rarious facton inlluencing Intemational Pdcc. 14

What arc the important typcs of fradc Fairs ? 1

State the nalue oflntemational a(lvcrtising. 4

What is sales literalure 2 3

State the role ofpersonal sclling in inlcmational markcting. 3

OR

Explain thc tcrm 'llxhibition'. 4

Dcfioe lntemational Advertising. 4

What do you mean by the promolion ofa product ? 3

Discuss the rulcs regarding Intcmational advertising. 3

Bricfly explain the important stages in the proccdure ofcxport tladc. What arc the maio
documcnts uscd in this proccss ? 14

OR

Definc Sales Agcnt. Write the procedue ofselection and ippointment o, forcign sales agent.
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