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AT-1306
B.Com. Part—III Examination
INTERNATIONAL MARKETING
(Marketing)

Time : Three Hours]| [Maximum Marks : 70

Note :(— (1) Solve ALL questions.

(2) All questions carry equal marks.
l.  (a) State internal factors of International Marketing Environment. 4
(b) What is international marketing ? 4
(c) What is foreign market selection ? 3
(d) Explain the scope of international marketing for India. 3
OR
(¢) State external factors of International Marketing Environment. 4
(f) What is domestic marketing ? 4
(g) What is foreign market identification ? 3
(h) Explain the nature of international marketing. 3
2. Explain the concept of labelling for International Marketing. What are the quality issues of
international marketing in Indian context ? 14
OR

Explain the concept of packaging and branding for international marketing. Discuss on the
issues for export packing. 14

3. (a) Explain international pricing process.

(b) Which are the international payment terms ? 4
(¢) Which factors influencing on international prices ? 3
(d) Explain the concept of international price quotation. 3
OR
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(e) Explain international pricing methods. 4
(f) How are prices fluctuate in international market ? 4
(g) Give an example of international price quotation. 3
(h) Give an example of payment system for international marketing. 3
4. Discuss on the nature of international advertising and explain the rules of international
advertising in detail. 14
OR
Explain the concept of ‘International Promotion” with their types in detail. 14
5. (a) Explain the appointment process of foreign sales agent. 4
(b) Explain the trends in Indian foreign trade. 2
(¢) What are the logistics decisions in international distribution ? 3
(d) How Indian Government gives incentives for Export ? 3
OR
(e) What is market selection ? 4
(f) What do you mean by Export Pricing ? !
(g) Explain the procedure of foreign market selection. 3
(h) Explain the documentation procedure for Export. 3
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AT-1306
B.Com. Part—IIl Examination
INTERNATIONAL MARKETING
(Marketing)
Time : Three Hours] [Maximum Marks : 70
(wadr "reae)
AT :—(1) "9 Y99 HAWF Ied.
(2) @ gwATAT wAF T e,
1. (3) siaesdy fuua safe gafawr ges wwme & 4
(@) Ffqrsdy ffomg wwe w1y 7 4
(#) faceh szt fHag wve &g ? 3
(3) sfareld AT wRadd A ' #w. 3
faar
(3) sasd™ fAyw= uglaqome §@ ed € @
(%) w@eoft fagors oy g ? 4
(r) fadeh SR Nea wow w7 3
() FaQsCT [uuAr w@Ey wee w3 3
2. sfawrsey favvrardie fafime gonfiesr (Labelling) N ##eua Tyse &1, wRar=a defd
Fraedd fguEreg qEd fawdt wordt e IRa 7 14
frar
ATy AuvETdie ®aved 3 fursiwmar) §@cuar wee s, Frafe daseHamsa smerEi
fawd ==t Fu. 14
3. (%) gy fEwdd gfkar v w0 4
(@) Ffaeosdm wigd 7 FURE IRE 7 4
() sy feadien gaifad wome #od wew aed 7 3
(3) ‘wigrusdy f&wa :1I2eT’ gheudT s F:10 3
far
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(3) ¥oTosgdm fwdear Tgdl Tgse &

(%) eI FEHdd [FHAT wE I FE B 7

(m) s fEadwgr e IEET e,

() a2y aTaRUd widrenr wgs ugdre JEE G
4, Farosdy sl weuEe g9t U ot st aeEn Pramia Rgaed e

(7S VS S G

FA 14
e

TG HagTT Haheu"T caT=a] THHE Aeqiqul € HI 14

5. (%) fazeh fawn vRafd=n Angah sviar s wa 4

(@) wredw faesh amrash fRan swse Fa. 4

(%) siarosdly fawnda wEga fofa s sma 7 3

(3) vi@ gvwr Frofdard sordt dresd @ ? 3
&Far

) Ruht fag = 7 ? 4

(%) Frofa Fed oA smmm ww ogdEe @y 7 4

(m) R swrae fEd ggd wse w0 3

(B) MEfiEd sEwms smad FETE wse &4 3

UNW--24473 4 (Contd.)

http://www.sgbauonline.com


http://www.sgbauonline.com
http://www.sgbauonline.com

http://www.sgbauonline.com

AT-1306
B.Com, Part—III Examination
INTERNATIONAL MARKETING

(Marketing)
Time : Three Hours] [Maximum Marks : 70

(fe=r wmear)

geAT :—(1) 't yvT e ¥
(2) @i goAl & IF A E

I (¥) Hewwsdw fauor & siafd wwface & wes v AT 4
(@) ‘sigrasery o @ g7 4
(&) ‘faeoft fawolt &1 =g=’ &1 8 7 3
(3) 9d ® Fawrsdw faom # aflg wse FRm 3

Fqar
(3) Fowsdlw Qo & s wiee & gos wyse AR | 4
(%) ‘e Ay @7 4
(m) fageh faoelt oftmg =1 2 7 3
(&) dqsdy fauword & w@wsy wee #RE 3
2. Fawaeay faueE & 9w o’ (Labelling) €&cudr s &Iy | WIRg # §ed A

sqsery fawr & quEer d@9d @ @ At § 2 14
Aqar

Fauasgy fAeA &t gased ud fmeiEA dwcrr e Fig | Prafe gaseq gAfenl w

=ai A 14

3. (¥) dasdw @ @ ghegr wse &Il 4

(@) AT MY @ BAE A 8 7 4

() andm @md yvifag &t 9 #H4 § gewd 8 7 3

(3) ‘sfasdly #ma #1eH’ GHeqAr T HfH | 3
Fgar
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(3) ST &g A ggledr ' SifER | 4
(%) sigroegrn fAmft & #mg &1 $d 98 IdE B 8 7 4
(1) FTQEEY WEG FTIA TR IEBOT QR | 3
(&) Fawosdw faoft & sga gEdt &1 Ieme | 3
4. Facosdw fasom $ wew w gl AN o daosdm e ot & e @ s

s | 14
SR

YA wada # §FeuAT 393 R B §9 IeR & e #m 14

5. (3) faeeht famg afmwal & 9ga ufear wose g 4

(@) wiedg ferelt = &t e T SRR 4

(@) sqeasdhy fageor § oRasd fvig #f9 & 8 7 3

(®) s ww frofa & fog @9 @ genws 3 2 7 3
AT

(z) fawht wus & ad B 7 4

() Frafa #wa & s #r gvaq & 7 4

(1) fageh famoft & Fwa & wgd e HIRvA | 3

() Frafa & fom &1 @ cemw o=8 & 7 ' @il 3
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