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li.Com. (Part-III) Lxamination
PRTNCIPLES OF Mr\RXETTN(;

Time : Three Hours] [Maximum Marks : ?0

Note :- (l) ALL questions are compulsory.

(2) All questions carry equal marks.

FxpLain :

(a) Nature of marketing in business.

O) Production conccpts.

(c) Elen1ents of extemol nlarketing environrncnt.

(d) Basis ofmarket segnlentation.

OR

(e) ltols ofnarketing in economy.

(0 M,ukcting concepts.

G) Nlarkeling mix.

(h) FJclor. affectjng lo consumer beha\iour.
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2. Explain:

(a) Production Plannirg. 3

(b) Packaging Functions. 3

(c) Concepts ofBrand. 4

(d) Stages ofproduct life cycle. 4

OR

(e) Conccpts ofProducts. 3

(f) Role ofPackaging. 3

G) Trcde Mark. 4

(h) Brand Name. 4

3. (a) Whar do you mean by price ? Explain its impotance.

14

OR

(b) Exptain the objectives ofprice ard factors affecting

price ofproduct. 14

4. (a) Explain lhe role oftransportation and warehouses in
physical distribution ofgoods. 14

OR

(b) Explain the f,urctions ofchannels ofdistribution and

discuss thc factors affecting the choice of channel of
disrribution. 14

s, <qFc +1&i :

(er) F+*+ mdr <i+errr

(e) hfl.ri qrsqq + gul

(s) qBil( Fdnq +1 ffi-
(s) f+rq qd \{n r

JFTIIT

(r) F+*u varfi raltui
($) E{rr{ qrqq + rsirc

(tl) 9t{E{nS Fd-rrrr m ftM
(E) qsrd f{i-drm + 4rft+'ivr I
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(s) oda+*w i iiwr +1 qkar I 3

(s) fi'qurr i{srq r 3

(q) IAr{urr fii'arr I 4

(a) rr+ ffi +l y.nF+< {d qri q'.s | 4

u. tqra df ,

(u) r+r< *rn 3

F) {as{ + srf 3

(+) .qrqfi h?6 (Brand) +1 sr-nt | 4

(s) rrvn ff+,r+m S rror r 4

sFrET

(r) -ocw ffir 3

(q) q+rt q1 .ift{r r 3

(r) <rvn fu;a r 4

(s) {r=3 Trq r 4

3. (q) lfq t enq eqr H{ft e ? e-rerc Xw * rar-it
d rque +lBt r t4

3IIFIT

(s) rcrr x"q + 3N +1 qca dfri a'rt rcqrq

5l d rvrF+o mrl erd €r-qi1 d rqse dBi r

14

4. (3r) "srd{€ d,r rrfifi EF€ITI +1 r.qr< t "qfuna
ffil{ur n {BFr" t+-. dm r 14

3rlrdT

(E) fad{ur qrf i +id <qoe rti, hmq qrl i
sql +l strrB-( +rislt qz.ml +1 hiq<r
+lfti r t4

Explain :

(a) Concepts ofpromotion. 3

(b) Me rits of advertising media, 3

(c) Concepts ofperconal sclling. 4

(d) Selling as a cauier. 4

OR

(e) Methods ofmarketing promotiotr. 3

($ Types ofadvertising media. 3

G) Characteristics ofan effective advertisement. 4

(h) Classification ofsuccessfirl sales person. 4

fr<r& qrqq)

{{{r :-(l) (t eE{ 3rihrd 3rEd.

(2) E{ ffirr o+n yr enio

HSC 6TI :

(c) ;r+wutd-o liqqqri FEq

(q) sdrtr+ F{.rir
(a) hvumi srfl q-qldrq q-{
(e) ersrrEtrri 3 urr.
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(a) rcv< Frfrv< 3

(o) rffi mt{ 3

(+) qicRl fr;6 (Brand) ffii{{r 4

(s) *vr< S+r+m+ uawt 4

frisr

(s) r.m 6o"r{1 3

(s) TiM Xft{r 3

(r) qrqrr EE 4

(€) {,s rr4. 4

(3r) g.qrqqr 3rcut.ffi- +rs qrliq m ? .qr+ q6aq

Tgs. 6{r. 14

frisr

(e ) 5_"+ffi saisei tqtz {€1 EcqR ge+ror *+rP+r
qqqft q6q rqrg F- 14

a. (s) sTr(fi qrFi {rrqrr +oTqar <qar (Irt-ft"+)
kc<rnqd-s {fr"6r et-. {<t. t4

fr'dr

(s) B'tr<or yor'+* sr{ FrF. F-si fufivr yurrd-qr

ft{$+r yrrE{ rr+'qtnl qe+i* rsf Ftr. t+
5. Iqse E-Tl : 3

(3t) Efiq qqdq n+tw 3

(q') sd{rd q}nqd Ur 3

({).qk{n Fffiqrff q4i.m 4

(s) Eru <+ \m. 4

frtsT

(E) Brq d'-4!fr qaff 3

(s) qrS{R alqfl} rsn 3

(r) stn* vtffiff AFFen 4

(c) qsrd M{i? arff{{'r 4

(q) q'i.cq?Aa Pccur{r$ TB-dr

(v) Ewn r+er+r

(l) lavon fraoi

(e) lrr+ +dg+tdr vqr*r +rorft qa+
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2. aq.z 6n

I

(H vrerr)
q-fir :-(1) qlft s1n qFrsrd 6 r

(2) Tifi cri i sim wri ? r

t. err dM .

. (q) q{ffra i ftcur4 sr €6c I

(q) Tflr({ {dEqfl I

(4) hqun * qra qqk{ufrq r.+ r

(s)ffirm*munr
$crqr

vRK-4q/4 5
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