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B.Com. (Part-I1T) Examination
PRINCIPLES OF MARKETING

Time : Three Hours]  [Maximum Marks : 70
Note :(— (1) ALL questions are compulsory.

~

(2) All questions carry equal marks.

I.  Explain:

(a) Nature of marketing in business, 3
(b) Production concepts, 3
(¢) Elements of external marketing environment. 4
(d) Basis of market segmentation. 4
OR
(¢) Role of marketing in economy. 3
() Marketing concepts. 3
(g) Marketing mix. 4
(h) Factors affecting to consumer behaviour. 4
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2. Explain:

(a) Production Planning. 3
(b) Packaging Functions. 3
(c) Concepts of Brand. 4
(d) Stages of product life cycle. 4

OR
(¢} Concepts of Products. 3
() Role of Packaging. 3
(g) Trade Mark. 4
(h) Brand Name. 4
3. (a) What do you mean by price ? Explain its importance.
14

OR
(b) Explain the objectives of price and factors affecting
price of product. 14
4. (a) Explain the role of transportation and warehouses in
physical distribution of goods. 14

OR
(b) Explain the functions of channels of distribution and

discuss the factors affecting the choice of channe! of

distribution. 14
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Explain :

(a) Concepts of promotion. 3

(b) Merits of advertising media. 3

(c) Concepts of personal selling. .

(d) Selling as a carrier, 4

OR

(e) Methods of marketing promotion. 3

() Types of advertising media. 3

(g) Characteristics of an effective advertisement. 4

(h) Classification of successful sales person. 4
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