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AV-36
B.Com. (Part-III) Examination
PRINCIPLES OF MARKETING
Time : Three Hours] [Maximum Marks : 70
Note :— (1) All questions are compulsory.
(2) All questions carry equal marks.
1. (a) What is Market Segmentation " Explain its factors. 14

OR
(b) Explain concept of consumer behaviour. Describe in detail the factor influencing on
consumer behaviour. 14

2. Explan

(@) Types of goods. 5
(b) Importance of product innovation, 5
(¢) ‘'Trading up. 4
OR
(d) Consumer products. 5
(e) Role of Trade mark and Brand name. 5
() Trading down.
3. (a) Discuss the various pricing methods. Explain the types of discount. 14
OR
(h)  What do you mean by price ? Discuss the various pricing methods. 14
4. (a) State the characteristics of wholcseller. 5
(b) Any three types of distribution channel. >
(¢) Importance of warehousing. 4
OR
(d) Explain the services ol retailers. 5
(e) What do you mean by Physical distribution 7 3
(f) Explain the functions of channel of distribution. 4
5. (a) Explain the concept of sales person. 3
(b) Describe the different types of Sales person. h)
(¢} Explain the characteristics of effcctive advertiscment. 4
OR
(d) What do vou mecan by Sales promotion ? 5
(e) Explain the methods of Sales promotion. 5
(f)  Write down the classification of successtul Sales person. 4
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