
B.Com. (Part-III) Examination

PRINCIPLES OF MARKETINC
'fime : Thrce Hours]

:-ote :- (l) /\ll questions are compulsoq'.

(2) A1l questions canl equal marks.

1. (a) $1ut is Market Segmentation I Flxplain its factors.

OR

(b) I-.xplain cLrncept of consumer behaviour. Describe in dclail
consumer bchaviour.

2. Explain:

(a) l,\pes of goods.

(b) importancc of product inllovation.

(c) 'ltading up.

OR

Consumer products.

Rolc of l rade mnrk arrd Brand name.

'liading down.

Discuss the various pricing methods. Explain the rypc$ of discormt.

OR

\\hat do you mean by price ? Discuss the various pricing merhods

State the characteristics of uholcseller.

A.ny three qpes of distribution channcl.

Importance of *'arehousing.

OR

Explain thc services of rctailers.

Irtrhat do yorl meao by Physical distribution ?

Explain thc filtctions of channel of distribution.

Explain the concept of sales person.

f)escribe thc different t]?cs of Sales person.

Explain the characteristics of eflirctive adrertiscment-

OR

w-hat do )'ou mcan by Sales promotion ?

fxplain the methods oI Sales promotiun.

Write down the classilication of successful Sales person.
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l]laximum \4arks : 70
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B.Com, (['art III) Examination
PRINCIPLES OT \I-4.RKETI\G

Time : Three Hours] [\{axrmurn Marks : 70

@ na")
{T{:- :l) r* sr{ !,=j}} rfr{E+

lt '11 1\1 r- - :1' ' '

1. ($) ?q-ln ?afr.Fr.q :ar'' qc ' E-,':-- i]'r*i -r'jri nuE ilsl .Ffi l1

fiiET

(e) ara+ a& rd tiir rni Frrc .h{r qrEt {drr.r llrE" +r,.rqt qzqi} sEkir sfi s{r
11

] Elr7 6iT _

(3{ ) 1q} rsR 5

Fl t'rzd +';o )' -''r 5

$) i'}t ev. 1

Eiqr

(s) w,irm rer 5

F) M :rrFt iffi,t' ft gFrq 5

tr) )EII qr*. .r

l. (3I) g:t fidr,"r=-- l):ia r-&i i:i'sl .iIT E -t-r.i (Discount) yfl( {ir. 14

fi-{r
(q) kac cr,fi 3IITTIR|;lrT grliu ai:: i ?-ro fi"ir.r:'>,r E'Eir liffii ftt+< +tr 14

1. (s) ar* fi?,cqra 1H =E a1r j
(q) kdrr r.sm" dr.ta &< rrr 5

f6) ft{qT} qEi{ FF" 6rf 1

flar
F) i n- tu:' "-q -
F) frf-6 ffid:ll rr -r. r -T i,iig :n:f ) j
(m) lttot nmlt at,f .r,z ;q 1

5. l'1 ?+--.4 't ir:o- oq;r 5

F) ffi Et;;n e"z r.r j
(6) si,-+ qrBfliii"+ fr 4-g a1 I

ffi4r
p) D+u da-.l,llvi1-i r lqr rr '+rq :rfit ?ri ? j
1s I lr+r ;i-h - o. .'" -41 ;; )

F) q{d E-dlqE arflrq1 .qE -,r 4
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B.Com. (Part III) Eramination
PRI:{CIPLES OF MARKETING

lime : Three Ilours] fi!{aximum lrlarks : 70

@A <mr)
{-++:- (l) eft Yr+ erhqrd Et

(2) o.,t ldi i si6 e,n+ ?

l. (3r) Ecrr1 ftr,mtrrri €T A'dr B ? ?q,]i Eq*+<"r i' qro eq dft-{ r 1.1

wF{r

i+) ::,rli<rrr 3rr{{or ai flr ? 3rrlFfl 3nr-{rrT dI ginBd qi{ffi q.fr *r F"'. dGI r 14

z. erq frFfr ,-
(r) ag i' r+x r 5

e) -Fr d zraT ; r.Fa I 5

(+) AErT sc 4

gxr.I[

P) er$<t .:+,< r 5

(r) 'Isqd *r iHT' d ,F6r I s

t+) iBr sl5i 4

3. (3T) Wq i4qf{xr fr EEu qaftdi +r Et+< dfri' alfr em (Discount) i q{R qdri} r 14

rIqT

fq) Tq t 3rq q m-'t i ? 1o fia,ftu d Btr{ fiffi fi-afri) o' Etq frBt r 14

4. ($) AF E+.d +1 Eirsdri *qq frBq 5

g) Erurwu<S$r{*fty+nr s

(+) tr+x (warehousing) eir qd("r F]q frBt r 4

3{sr4r

F) Ezai Endr fr t+ erc dFi r 5

F) 'iF.d ArrT t qq +r tqgt t ? s

F) kdr,:r q{ i flrf rcq 6Bi r 4

5. (3r) |isufdf +1 ri+"m qq dBt r s

fq) B*r,frdt + BE;r rryr\ f e,z a||,3i r 5

(+) eE-,sfle ftfl,{1 d B}qdq Frq dlfr} I 1

wF{r

fs) Erq lrd"fi t $q qr eqri ? ? 5

(<) B*q' {atfr +1 EftqT @dd) erq frF,} r s

(r) wrff E+o..sii + arf,{r!T Hq dfr} i 4

wPz 26i1 :75
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