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. : Note :(—(1) Attempt FIVE questions.
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ape R | 16 1. (a) Differentiate between services and goods marketing
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_ (b) What are the sources of desm:d and aclequatc Services
SR | expectations ? - - 16
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5. (@) TEEm W ¥ I T TES & ! OURT AT (b) Define service marketing mix. Explain the elements
UT. YWE  ITEATR E{E?ﬁl w T ATl 16 of marketing mix for services. o 16
' TqET _ 3. (a) Focus on the emerging trends in medicare services
. ' in the Indian perspective. - 16
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' - (b) Explain the significance of banking services in Indian
Economy. ' 16
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(8) -What is Relationship Marketing ? Explain its nature

‘and scope. . . 16
OR _
{b) What do you mean by Relational Exchanges ? Discuss
their types. - 16
(a) What is Customer Selection 7 Explain the factors
affecting customer selection. 16
OR
(b) What is Relationship Strategy ? What are its
~ determinants ? : 16
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