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II.Com. (Semester-I1') Eramination

(ts) .{D}-ERTISING AND SALES NIANACENIIjI'I

(Markctitlg)

Time : Three Hours] lNlaximum N1arks r 80

Note :-(1) All questions are compulsory'.

(:) All qrestions carry equal marks.

l. \l,'har is Adr,enising ? Explain ils Economic and Social effects in dctail. 16

OR

Ho,,v can consumcrs behavioural approach he considcred *hilr advenising goods and

senices l) 16

2. Explain Print Nlcdia of advertising $ilh its advantagcs and disad'"antages. 16

()l{

Lxplain lhe factors considercd in advertising media selectioD at the timc ofad! ertising flanning.
16

l. what is Sales and Sales Managcment 'l Explain its liLndamentals rn detail. 16

OR

lixplain in detail -Selling Process and -Salesmanship". 16

:1. Statc the principles of deternrining Sales organisation in detail. 16

OR

\!-hat is Sales Control proccss ? ,A.nalyse the cosling and profitabili!) of saies. 16

5. Explain the sourocs of sales lbrce recruitnrcDt with its adlantages and disadvantages. 16

OR

lJxplain the features of good compensation pllur and promotional policies in dctail. 16
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\I-(lotI|. (Senrcstcr [V) Ernmintltion

(I}) ADVI:RTISI\G,\Nt) SAI,ES },IA\ \Gf ]TEN"I

(\{xrkrting)
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A\'- I JO

M.Com. (Semcstcr-IY) Examination

(R) ADVERllSING A\D SAI,ES I\IANACENT[:\'I'

(Marketing)

Time : 'fhree Ik)ursl [N1aximum Nlarks : 80

(fffi rnm)
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