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AU-1559
M.Com. (Semester—IV) Examination
Optional Group - B
B : ADVERTISING & S.‘-\LF.S MANAGEMENT
(Maketing)
Paper—402-B(1)
Time : Three Hours] [Maximum Marks : 80
N.B. — (1) Attempt ALL questions.
(2) All questions carry equal marks.
l. (a) What do you understand by advertising ? Explain the uscfulness of advertising in modern
business. 16
OR
(b) Explain the importance of Advertisement to the Producer, Consumer and Dealers. Also
critically examine an advertisement is an effective act of defrauding, illiterate ignorant peo.p[c.
16
2. (a) Whatis an Advertisement Copy 7 Describe the essential fetures of good advertisement copy.
16
OR
(b) What is meant by “Advertising Media™? Expain the different media of advertising. 16
3. (a) Define Sales forecasting. Discuss its importance in a merketing organisation. 16
OR
(b) Define ‘Sales Quota’. Describe the objectives and types of sales Quota. 16
4. (a) Whatis ‘Sales Contro!” Expalin the factors of cost and profitability in sales control. 16
OR
(b) Explain “Appraisal of Salesman Performance is an essential but difficult task and state the
various methods of appraising the performance of salesman. 16
5. (a) Describe the process of recruitment of salesforce in a company. 16
OR
(b) Define Sales promotin, Describe various advantages of sales promotion to consumer, producer
and society in general, 16
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