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AU-1563
M.Com. Semester—IV Examination
(C) INTERNATIONAL MARKETING
(International Marketing)
Time : Three Hours] - [Maximum Marks : 80
N.B. .~ (1) All questions are compulsory.
(2) All questions carry ¢qual marks.
I, (a) Whatare the choices available for multinational corporations to enter into international markets ?
Give example for strategy. 16
. OR
(b) Explain the nature and si gnificance of International Marketing, What are the complexities in
International Marketing ? 16
2. (a) Explain the importance of packaging and labelling in Intcrnational Marketing. 16
OR
(b) What do you mcan by product planning ? Explain the product development process. 16
3. (a) Explain the importance of Public Relations and Sales Promotion in International Marketing.
16
OR
(b) Describe the factors influencing the channel selection policy for the purpose of International
Marketing. 16
4. (a) Discuss the role of functions of MIS in International Marketing. 16
| OR |
(b) What are the issucs in International Market Planning ? Suggest the remedies to minimise it.
16
5. (a) Discuss the emerging trends in Information Technology. State how it is useful in International
Marketing. 16
OR _ |
(b) "There is definite impact of Globalization on International Marketing"”. Comment. 16
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