
AU-1s63

M.Com. Semester-Mramirtation
(C) INTERNATIONAL MARKETINC

(Internetioral Marketing)

Time : Thrcc Hours] [Maximum Marks : 80

(l) All questions arc compulsory.

(2) All questions carry cqual marks.

What arc 0rc choiccs available for muldnational corpolations to cntcr into intemational markets ?

Give example for strategy. 16

OR

Explain the nature and significance oflntemational Marketing. What arc the complexities in
International Ma*eting ? 16

Explain the importance ofpackaging ard labelling in lnternational Ma*eting. 16

OR

What do you mcan by product planring ? Explain lhe product dovelopment process. l6
Explain the impo(ancc ofPublic Relations and Sales Promotiou in Intemational Markcting.

t6

OR

Describe the factors intluencing the chaimel s€lcction policy for the pupose of Intemational

Ma&eting. 16

Discuss the rolc offunctions ofMIS in Intemational Marketing. 16

OR

What are the issucs in Intemational Market Planning ? Suggest the rcmcdies to minimise it.

Discuss the emcr!,ing trends in Inlorination Technolos/. State how it i, ,r."ru in Int"rnutiorlul

l6Marketing.

OR

"There is dcfinitc impact ofclobalizatior on Intemational Markcting". Conrment- 16

N.B. :-

r. (a)

(b)

2. (.a)

(b)

3. (a)

(b)

4. (a)

(b)

5. (a)

(b)
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(r<r& wq{)
(t) {-ri lri ri$sr.
(2) d rr{r (ql{ {q qttd.

@tq qicrcnr sirapdq qrqRrBd Gsr rt"qmr& azt wfq BTmq qtd ?

E6aSr 3 {{qrs6 tc6. F{r. 16

ftiqr
simqE frqur i eEc anFr 16€ H6u fir. q@tc hwmd +urqr r[drrfft
3fltd ? 16

3ri-d{rrs4}r{ Qqu1a16 {}qn q Rr€rfi{ti q6cr sFc 6(. 16

FiEr
Eq hd-qn r{t'tt({ 3rcqm flq qztiq atd ? 

"q, 
E{rt sh,cr rv*c . t6

r+sqd q k+rr rarlrrt qiarrl9q ffia rca e€ 6Tr. 16

Risr
i[iilRrqiq Aq!]-fld la-il(Ur qFrtqr lfi$q *turFr( qr{r{ zrflnt r.6 EIrE 6rI.

l6
q@iq ftqorqrdis arasrq qrdrfr srflm (MIs) + {+fl q 6rq[.fi q-sf fiT.

t6
Riqr

3{@q faquf} Fr+mlta q}qtqr qq{qr ifl}d ? iqr qh qiecm sqrq {rqr
t6

qra-& tirrradlcr {4 r<rEr* frqq?m * sqw dr Frtr.-{1L 
16

Risr
"qrrffi1..runlr 3rircw{Iq hcvn{i hE-q-d gqrq .rgim 3r}.' .rsq 6-{r. t(

*e:-

l. (3r)

F)

2. (3r)

C9
3. (q)

c{)

4. (3r)

cq)

5. (3r)

(9
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(H rrar)
*a:- (t) r.S rs{ 3rRsF e I

(2) (S eri + sqr{ ii6 e r

t. (q) $ildd^Ic 6qFrm al 3i((Hq fdcoft i cAer 6{i tg ht{+ ftr-fr sc ds ? ?

{6G-{r 3-{r6{vr qt tqE-c dfr} r 16

iNFTt

Cq 3iilHq EqIrIn + 1<6q qi F€?it +] qq frft] r

6BTIfqi* e ?

3iilMq frqqn d +t{S

2 (O 3filfqq frqq'r i dtqr qi k€tfri q1 q56 sra aJffi 1

${FlI

O EcgFrd-r{ t qrrdl flr qf q idr ? ? <q k+n sfr'cr H€ dR} t

(3r) s-{Iic-d qi ffi iiefi 6r $ilffIc Faqqc i ,16€ ere frfut t

SIIt?tT

16

16

sidrfuqlq Equrl I fudtor qlf * qm *it rt sqrd sr i qri {rr+l d gs.
+1frt | 16

$dftfrq Ecsn i q-qsrq qr&fr sunfr @ts) ftf $6r qq' +rd fr qsf dihl r

l6
filrqr

diliftElq Faq!ft Fraqi i +ffi sqqni A ? {6 Fq 6ri fu gan Amt
l6

q-{-{r ilr++1 t {4e-qrd d R*s-{r *Bt r :frtFd^tq Fq"aa t e+d ts{grrm (cq
frfrt r 16

frlrsr
fl ddr:ft{k frqo6 q1 fiftr6 Fc t eqtkd g3{r A r" r{rq +1fti r

t6

l6
l6

c{)

4. (q)

c{)

5. (3r)

c{)
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