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M.Com. (Semester-IV) Examination

@) INTERNATIONAL }trA.RI(E TIN G

((,ptional Group-B : Ilarketingl

Paper-102-B(3)

Time : Tlrec Ilours] lMaximum Marks:80

Nore : i l) ALtempt ALl, questions.

(2) All questions carry equal marks.

1. (A) Explain thc socio-cultural, political and legal ervironnlent of lnternational Marketing.

t6

OR

(B) Discuss on the [aturc and complexities in Intemalionai Marketing $ilh-lndian contey!.

l6

2. (A) Explain thc infornution system for Intemational MlLrketing in detail. 16

OR

(B) Horv uill you select foreign markct tbr lntemational Nlarkcting ? Give suitable example.

16

3. (A) Discuss on the Intemational pricing policies and strategies of Inremational Marketing.

l6

OR

(B) Explain thc importance of managemenl oI International brand in International Marketing.

t6

4. (A) Explain the funclions and gpes of distribulion channels of International Marketing.

l6

OR

(B) Discuss on the channcl selection decisions process of Intemational Markcting in detail.

t6

5. (A) Discuss on ethical and social issues involved in Intemational N{arkcting. 16

OR

(B) 'lnformation Technology is usel'ul for Intcrnatiooal Marketing.'Do you agree \ith this

stalement ? Why ? 16
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NI.Com. (Semester-lV) Uxamination

(B) I\TER\ATION.4.L }tARKETI\G
, (Optionat Croup-B : I\'larketing)

Paper-.102-B(l)

Time : Three Hoursl lvaxinrum N{arks : 80

(q<r& qruqc)

*a :- (1) r* rl-r risar

(2) [d gerf{r {qrn Xri 3r-Fd

t. (3r) .rid.{F*rq trnr{- Fqt.r.F oE,fr+ m+'r rrfi arq??we qqfa.{'rt iqra l 16

liiEr

F) ..rRdrr{ r<"{i.c a -,rrfieiJq fuqsr.Jri,{ r{E r crft gs"r} qr4r rqf fil 16

2. ($) 3{in ( {Ird^lq hwr.rrsrj=r qrdlfi v"difi {fr<arri 1q.-. 6rT. 16

Gi{r

(s) 3rTv.rr 3 drflr-4q lt.,trmr& Effl rqrriifr fi-:s 6sft +{rr ? q*fro ssra{q r.fi.
16

l. (3r) sld{{,'^& Bcn-arr'io :a'iarir{q fuqe *rlr }.rPrT {.aaflr qnr aa' q-n 16

friqr

(E) 3rlru{td^lq Gtrrr-dtd smt rrs{iq al-nrl l{-e aq.TFqTcTTT qoiqrnt rq6.c {T 16

4. (3i) 3rlda{rE{t fusFr+:-ilri trRio E lrt-aT ?r 3ltFt sF i,Te +ti. t6

finT

F) 3r,]?rtlE{rr EwlTlq.ffm ]Irrl ft{srLrrql Mq sH,'ar qER{qdf qsl 61T M

5. (:d) 3nir. flqq e.qrrqi m{a rEmi ii<r+ sflf]T flqTfr{{ 3["Er+rirr Tsi 6tr t6

Fiar

F) '3rranrrs*q Eq,r,rlr,i qrfidl rrna sqitft 3G qt Bqr+trff 3trm s6qd yraro ryq ?

6T ? 16
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IlI.Com. (Semester-IV) Examination

(B) IIiTERNATIONAL MARKETING

(Optional GroupB ; llarketing)
Paper--,102-B(3)

Timc : Three Hours] [iVlaximum Marks : 80

(ftsd wta+)

*e:- (t) crft rrr 6d dlftii r

(2) qt{t qsi) i 3{6 scn i
l. (3I) @E i4qrl{ + flqrBd-ErFffrf,, {rr+lq qq sTln t F4Dd qqfu{,rT i,l rqrc 6tfrI I

t6

aqql

(s) l]rr.d d Hid t ffi+q l*qq'r i rsqq tgq ourfr q{ qsl dful r 16

2. (3r) 3ridrr{lq lq\'{rm + lrtrfr rqrfr +J E-<rr t rqtz qi1}I r t6

qlFIr

F) 3.rc aidrisdlq Eqvri + fN hHI ffi ET Tfi +fr Ftn ? q"dind r {r,rr Aftq I

I6

3. (3{) "3if,{fu4q Eq"l{ m i.fl{ft4q {.qi+uft"r +1 ffi q+q_ Ior-fiid R1 +qf dttsC I i6

3ISFT

ic) ffiflq Eq.fi A 3ffi"'lq .qmt fu€ .q.Rpnqr + qari +l tq"z '+11iq r 16

4. (n) ii fE{E Eqql + F{a{q {rrf +1 f}-or q{q. ,;6rir +1 woe +lfsq r t6

wfql

F) 3rdaM^lq hwf{ + mf +l oq-+ rri A FIofu Es?ff qBTr* q{ fa<n t rql dlBc r

l6

5. (3r) 3ritl'{rq Bc,tn n r+rfuz -'tfto qqq. flqrkn 3rE6rn q{ TEf Rljic 16

3I?EI

(!) 'ffi-tq E-{,r1 + ftit qrBfr d {ar{ f,ctFfr e r' {qr 3.F a{ B?rr{ i {6rd a ? +q-i l
t6

\\,PZ :73I :r5

http://www.sgbauonline.com/

http://www.sgbauonline.com/

http://www.sgbauonline.com/
http://www.sgbauonline.com/


http://www.sgbauonline.com/

http://www.sgbauonline.com/

http://www.sgbauonline.com/
http://www.sgbauonline.com/

