
AV-l620

Mastcr of Journalism & Mass Communicatioll (M.J,M.C.) Semester-Il Examination

ADVERTISING, SALES PROI\lOTION AND COPY WRITING

Paper-I
Timc : Tluce Hoursl [Maximum Nlarks : 100

\otc :-(l) Attempl any FIVE qucstions.

(2) A1l qucstions carrl cqual marks.

1. Expound thc co-relation bctueen client and advertising agency.

2. Hoq'to chalk out Brand strateg] '1 Discuss.

1. Uritc an essay on Consunrcr Behariour'.

,1. What do you mean by'media strateg)' ? Write in dctail.

5. Narrate the objectives ol sales promotion $'ith examples.

6. What are the tools lor salcs promotion ? Discuss \yith examples-

7. IIow advenising works ? Elusidatc in detail.

8. Expound the importance of ccrpyuritcr in advertising-

9. Compare Print advertising and Itadio advenising.

10. \Vrite short ans\lcr on any TWO ofthc lbllowing :

(A) Markcting Forces

(B) Hurnour Clopy

(C) Brand f.quit;

il)) Audicnce.
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AY-1620

Mester of Journalism & Mass Communication (Nl.J.It.C.) Semestcr-Il Examinntion

ADVE,RTISIN(i;. SALES PRO}loTIoN ATD COPY WRITING

l'aper-[
'lime rThrec Hours] 0r'laximum Marks : 100

(q{l6t qr,rc)
{fir:-(l) qffif1 q5q e;1 ri=

(2) nrf ',.sTrlr lllfl4 ,*,r , ia
1. rrrE+ qr1i .,flEoa ii.i qi;:qrr1'ar €iF,iN i:r < r{
2. d-s forrd ut{.,r ra lisii:r ii ".rc-d ? {sf sn

:. Frsu fua -rrr6E; sdr '

4. 'ffiqr ieS qrlRin dTiirll" 6q dq ridt 2 q.ftfrr la.;r

5. fidl liliirTarri r:irT ifqrFiq:?,< o{r

6. H tiifli.iT$ a'u] g)rs1q.rr7 11

Z. ._.Glrr +gff +rrt ari i qF,lar i,ilqt E;r

s. .a?lrfln oi.t is+rit qa, 1 ji:3 r1-r

9 gdnl 6n '-fftt srla{]i ' 3nii'. 13 }r ,rf- n
10 "ir"kufi tn* ,rq -l=ri ilnr

1;ry rrifi,r cliid (Ilarliering I.brccj)

("i) (Ft f'ffi ( unlour Cop).)

(f) d-1i iBs-,* (Brand Equir)'l

(B) tsJi (Audience)
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AV-1620

Master of Journalism & Mass Communicotion (M.J.M.C.) Stmcst(r-II Examination

ADVERTISING SALES PROMOTION AND COPY WRITINC

Paper-I

Time : Three lloursl [Ma-rimurn Marks : 100

(H rm*)
{T{r :-(l) B;fr qiq e1fr s rri frFr}

(2) (fi Y{ - * erq nqrr ? L

I . rEq, (4'T Errcc Ht4t. r-i I sEffitr {dE}

2. ',i=s qa-'.ff' +t fiqikd ori i ? q"'f +l]li} r

:t 'rrdiF ET rda' r1r qr Freu frft} r

1. 'dfill iqtfr' wd 3{N+J fll s),r e)<ir B ? nf}r<n fiM r

5 ffi i'.{rel i sicq nt<l.{q srfllgi r

6. ffr+1 fr€r6r i qrrra dni I ? ii''lqre{or qqi +1i}t r

7. fa'arr< i qt'd arr 3 J 6qn1 it .icrri

8. t{srr+ t Eiff rrqzt (Cop}'Eriter) fl rrrq EIl< ,fllnil

9. gil{r 418}-'5kd frrl'a' o'+ 'tbil E-dIT'T'

lo. E-dl i * ag r.n ?H ,

(3r) Eldi-rr Slife iMarkcting liorccs)

i<; qr +ffi (llumour Copy)

(4) n's itrTn (Brand Equiry)

G) :itdl (Audience) l
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