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AV-1620

Master of Journalism & Mass Communication (VM.J.M.C.) Semester-II Examination
ADVERTISING, SALES PROMOTION AND COPY WRITING
Paper—I
Time : Three Hours] [Maximum Marks : 100
Note :— (1) Attempt any FIVE questions.
(2) All questions carry equal marks.

1. Expound the co-relation between client and advertising agency.

[

How to chalk out Brand strategy ? Discuss.

(%]

Write an essay on "Consumer Behaviour’.

What do vou mean by media strategy ? Write in dctail.

Narrate the objectives of sales promotion with examples.

What are the tools for sales promotion 7 Discuss with examples.
How advertising works ? Elucidate in detail.

Expound the importance of copywriter in advertising.

N A

Compare Print advertising and Radio advertising.
10. Write short answer on any TWO of the following :
(A) Marketing Forces

(B) Humour Copy

(C) Brand Fquity

(1) Audience.
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