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AV-1008

M.A. Part-II (Homc-Economics) Semester-11I Examination
HOME-ECONOMICS
(Consumer Economics & Marketing)

Paper—I

Three Hours| [Maximum Marks : 80

Note :(— ALL questions arec compulsory.

1. Explain the meaning, definition and scope of Economics.

OR

Write about law of consumption and explain marginal and total utility. 16

2. Explain classification of Human wants and standard of living of consumer.

OR

Write scale of preference and explain characteristics of Indiftference curve. 16

3. Explain :

(a)
(b)
(c)
(d)

(e)
(H
(g)
(h)

(a)

(b)
(c)
(d)

Process of Purchase Decisions
Motivating factors of Purchase Decisions
[.aw of Demand
Elasticity of Demand.

OR
Family Budget
Limitations of Demand
Social effects of Consumer’s Decision

Types of Purchase Decisions. 4x4

Explain :

Need for protection of a consumer against warranty regarding wcight and

measurcs
Quantity of Goods
Hallmark
FFSSAL
OR
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(¢)
(
(g)
(h)

Need for Consumer's Education
Consumer Forum

IS1

Agmark,

5. Explain :

(a) Objectives of Consumer Organization

(b) Functions of Consumer Organization

(¢) Role of Women in Consumer Movement

(d) Scope of Consumer Movement in India.

OR

(¢) Progress of Consumer Movement Abroad

(f) Scopc of Consumer Movement Abroad

(g) Advantage of Consumer Co-operatives in India

(h) Disadvantages of Consumer Co-operatives in India.
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AV-1008

M.A. Part-Il (Home-Economics) Semester-III Examination
HOME-ECONOMICS
(Consumer Economics & Marketing)
Paper—I

Time : Three Hours] | [Maximum Marks : 80
(Fad wreEn)
FIAT :— |G YA HEWH HTeq.

1. demeArar od, @yrenr 9 gl 'SE FiA.
f¥ar
Junfidear Pramfasedt fega dhwia st gwed Iwirllar e #a. 16
2. WAR Feota aiffecer sft wevimrme @l wwe w1
far
e A Rvd fogd oegar awll dReeR T w0 16
3. TS &S]
@) @@ Ffarh ofsa
@) @@=y Profgar 38 FoOm gew
(F) wmofren
(3) i el

(3) HECRF Ierayzs

(%) \enfear Aafa

(M IuviFarr Rofam gl oftom

(&) wwErm v ger 4x4
4. TS FYU :

() 394, 7Y IS el UEH G e

(%) e er

(&) efe® (Hallmark)

(8) UHTHURWNY (FSSAI).

WPZ—10244 3 (Contd.)

http://www.sgbauonline.com/


http://www.sgbauonline.com/
http://www.sgbauonline.com/

http://www.sgbauonline.com/

(z) TE® Bl

(x) WEH HE

(M Iy uw 3ma (ISDH)

(B) W (Agmark) ax4
5. W R :

() Wed HueAs TEred

(d) uEF FuAd FL

(F) Wed "Wpada Alecidl [AH
@

) %ﬂ_\“ﬂ‘fﬁ’{"; DREES tx(;ﬁdu_ﬁ;jn C{.’T'-d“]

oy

(3) faeefl yws gwadsl orh
(%) el upd wzFAE )
(1) WRAT weHR gzadd we

() W ggFR d@ddTa T 4x4
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AV-1008"
M.A. Part-II (Home-Economics) Semester-1II Examination
HOME-ECONOMICS
(Consumer Economics & Marketing)
Paper—I
Time : Three Hours] [Maximum Marks : 80
(fe=r wmer)
AT s— T wed sfvaEd )
1. sdwmed &1 I, oftwon wd enfq wuse #if
Jrqar
I & Fam & 9§ Rrgey 9@ @ g9s @i sgee SR 16
2. HIEY geot #T @ffeeer U @A-g8d el eqse i |
Fqar
THE WX 4 H forasy devwa aF @ favvad egse #ifR 16
3. ¢ @Iy
@n wie ol @ gfear
@ T fofy & Y uew
(&) AT &1 Fug
() A & AdTela |
Froar
(3) 9Ra &1 3fEaHd
(%) HiT & #gler
(n ues frfg & aefas aftumg
(&) wig fofg & were 4x4
4. T FRY
(F) I, AT ARET d @ TER GV B HETEHAT
(@) TG A
(%) i ®  (Hallmark)
(3) THLHTHUSTY (FSSAI) |
Haar
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(%) TEF Em = AU

(%) Ured HI

(M ¥y udg HT (IS

(8) WHE (Agmark) | 4x4
5. e iy

(31) TWed HI3H B I

(@) TEE HIET B F

(F) WEF H@eH F FEesn A i

(3) 9 ® UBH QA H FIe |

AT

(3) faRed wes FHiges = gfy

(%) faeofl wmes A 41 anfg

(M 9dg ggFR IFEad F e

(8) AAT WEER AH@AT FAFHA | axd
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