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Notc :- flr Anemf'r ALl, questions.

(2) Figures 10 thc right indicate marks.

SECTION-A

1. (a) l)efine Retailing. Discuss the current Indiar and global scenario olretailin8. I4

OR

(b) Discuss the types ofretailing. What are different retail formats ? llriefout \-\'ith illustrations.
14

SECTION-B

2. (a) Enlist and explain major functional arcas in relailing. 7

(b) Suyash has staned a new groccry store in Nagpur. He has to face a lot ofcompctition and

as a rcsull he started qonl,ing about the sales. You are required to suggest the retail marketing

mix for his shop. Jusrif; your answer 1

OR

(c) Lnlist and explain the factors affecting retail buying behaviour. 7

(d) Subhash has done his masters in management. Ile is seeking ajob in relail seclor. What are

the different opcnings for him in retailing ? What type ofknowledge and skills he should

persue in long tcrm career pJanling ? 7

3. (a) Discuss the factors aflbcting site selection forretailing. 7

(b) Phonix Pvl. I-td. is a retail shop ofelectronic gadgets. The shop has gol a repulation for its
quality products and services. But in the advent ofcompetition the shop started declining in
its sales. fhe owner is uorried about the relailing image mix. You are rcquired to help the

o\\.ner lo set the retailing imagc mix. How will you procced ? 7

OR
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(c) \\'hat is store la\out ? Discuss its l)-pes 7

(d) In Nagpur. Big Razaar was the prin)e rctailcr in the cir.'-. Altenrards various retailing timrs
cnlered in the market. IIence Big Bazaar has to think ofchanging the laloul and intcriors.
You are required to help Big Bazaar in altering the store design and interiors. Recommcnd

altcration in interior in today's busincss cnlironmcnt. 1

SECTION--{

ia) Discuss the role oi pcrsonal selling in retail marketing. 7

(b) Fxplxin the signilicance ofretail conmrLrnication mix- 7

OR

r'c) Describe the yarious steps in planning relail communication mix. 7

(d) Discuss imponance ol public relation in retailing business. 1

SECl'ION-D

AtsC I)\1 L-1d. is reno$ned spons retail chain operating in \'laharashtra having;l-i 9/o markel sharc

in the slato ibr spons itcms. Companl'has crossed break cvcn point and staned showing thc

gro,,! in prolitabiliq. lhc market is highl)' competirive but pro[fessire starc Iike \laharashtra is

havinf high polential fbr this product.

Alier every quarler in l' & L.dc (Staternent) the comp ries market sharo sho$-s the groulh.
lookin!! to\!ards the good rcsponse. Nlanagement decided lbr expansion olrelail chain in adjoinin!
s1f,res likc Goa. NLP. a,rd Oujarat....... lcr this management has appointed nc\ CF-O.

Afiet joining the Ne\\' CLO he has thr pr,-rposed plan ol e\Ionsion in lronl of senior l*el
N.'lanager and mlddle \4anagemenl also bul surprisingly Sr. Manager have a opinion that company

is grorving in existing merket and hencc it should not go expansion in other stalo right norv and

suggestcd to corcr untap nrarket ofMaharashtm State. tsul Managcment and CEO are tirm \rilh
their dcuision ofexpansion in adjoiiing states.

(i) 11 ycru arc rvorking as Senior Manager in ahove organisations ho\,"'will you convince thc

CIO ior gro\\'lh slratcgy in existing nrarket ? Justiry. 7

(2) Suggest erpansion strategy to the CEO ifyou are in fa!or ofexpansion in adiolning state
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